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Job Description 

	Job Title:
	Head of Partnerships 

	Organisation:
	Cheltenham Festivals Ltd

	Salary:
	£35,000 per annum 
5% employer’s pension contribution, childcare vouchers, staff ticket benefits

	Location:
	109-111 Bath Road, Cheltenham

	Responsible to:
	Marketing and Partnerships Director  

	Responsible for:
	2x Partnership  Managers & Partner Delivery Manager

	Working arrangements:
	Some evening and weekend work

	Holiday:
	25 days per annum. The holiday year is January to December



Background information
Since the launch of the Music Festival in 1945 and the Literature Festival in 1949, Cheltenham has been at the forefront of contemporary British culture.   The Jazz festival was introduced in 1996 and the Science Festival in 2002. The Literature Festival is the largest of the four festivals and has developed an excellent reputation in the literary world. 

The Festivals sell over 225,000 tickets a year to a value of over £2 million and Cheltenham Festivals raises approximately £2.4 million per annum from fundraising activities.

Cheltenham Festivals is a company limited by guarantee and is a registered charity.   The Board of Directors, who are also the Trustees, are elected by the members of the company.   They include the Chair of each of the festival advisory committees.   The Board meets four times per year.

Each of the Festival programming teams work closely with the Directors of Education, Marketing & Partnerships as well as Finance, Admin and HR to achieve the objectives of the organisation.   The Senior Management Team is chaired by the Chief Executive. 


The post of Head of Partnerships  is one of a team of 20 in Marketing & Development.



The Role

The Head of Partnerships  manages and motivates the Partnership Managers and oversees activation and delivery of some of the key accounts themselves.  The Head of the team allocates the accounts and manages the resource assigned to different levels of account. The Head of the team works very closely with the Director and Heads of Business Development  to ensure that hand over occurs at the right juncture and communications are excellent in the development of accounts and sectors.  He  / She ensures Cheltenham Festivals achieves the maximum brand extension through our partnerships, income growth and partner retention and fulfilment of expectations.

Detailed Job Description

· [bookmark: _GoBack]Manages and develops the team allocating work to motivate and develop team skills
· Allocates resource in line with levels of investment
· Leads the account management approach and sets the standards for the team with Festival Directors as required
· Creates reports, processes and analysis of business as required
· Sets and manages the budget 
· Negotiate  robust contracts that protect and expend the interests of Cheltenham Festivals whilst being win-win
· Sets and oversees the quality standard for delivery and activation of accounts
· Leads on the identification of ways to extend the Cheltenham Festivals brand through identification of opportunities 
· Work with Marketing and Festival Directors to ensure all media partnerships and in-kind sponsorships are cohesive and add value
· Ensure risk is minimised across contract renewals 
· Develop relationships and seek opportunities to deepen relationships and grow the level of income from accounts
· Develop business cases for all opportunities to ensure that they are robust and activation and staff costs are known and managed
· Seek out information from a number of angles to understand the big picture from the corporate’s view point.
· Work seamlessly with Heads of Business Development in the liaison, allocation of resource and development of accounts

General management 

The Head of Partnerships will 

· Be responsible for ensuring the health and safety of the team and yourself by following safe systems of work, and by meeting the requirements of the health and safety policy.

· Ensure that the Festivals equal opportunities policies and other policies are followed and actively practiced within their team.

· Participate in Cheltenham Festivals’ agreed performance appraisal system, use and proactively ensure the team use the data systems and management systems in place, currently Tessitura and Artifax.

· Ensure you are up to date in your area of specialism including new developments 

This job description is not intended to be exhaustive.  The post-holder will be expected to take on responsibilities and tasks as the strategy and Festivals develop (in consultation with the post-holder) 
	

Personal Specification 

	Criteria
	Essential

	
Skills required


	
· Track record of developing business 
· Thinks holistically
· Consults and discusses but can make decisions and take calculated risks
· Excellent negotiator
· Excellent relationship building skills
· Numerate
· Good verbal and writing skills
· Very well organised 
· Managing team time / resource

	
Disposition
	
· Interested in people and what motivates them
· A completer/finisher

	
Qualifications
	
Degree or relevant experience 
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